The Road to Recovery 2010
“Recovery and the Media:
Addiction and Treatment in Entertainment and News”
Discussion Guide

The show will be filmed in a panel format with free discussion between the show host and other panelists. This discussion guide is not to be considered a script. The information and resources provided in this discussion guide are provided to assist panelists in show preparation. The questions identified in each panel section will be asked by the show host. Panelists will respond to not only questions asked by the host, but will also comment and add to information presented by other panelists in a discussion format. Panelists will bring their own keen anecdotal experiences to the show as well as references from scientific studies from the field.

Show Description: Popular media influences public attitudes and opinions concerning addiction, treatment, and recovery issues. Entertainment news reports and articles about a celebrity’s drug and/or alcohol use, or a character’s need for rehab with movies or television shows portraying addiction, treatment, and recovery in the storylines widely depict addiction as ubiquitous in our media. This episode will examine how addiction, treatment, and recovery have been portrayed historically in the current media and where we are today. This show will look at the importance of the media in portraying factual and accurate information about its depiction of addiction, treatment, and recovery issues and the potential negative effects of publishing/airing stories and shows that glamorize use, promote inaccurate and discriminatory public attitudes, and discourage individuals to seek help.

Panel 1: Recovery and Media Today
Key Questions:

1. What do we mean today when we say “media”?
2. Why is it important for the mediums to be knowledgeable about addiction and behavioral health issues?

3. What role do various forms of media play in affecting opinions and public understanding?

4. How are substance use and mental health disorders, treatment, and recovery often portrayed or presented in various types of media?
5. How do inaccurate depictions perpetuate stereotypes, stigma, and discrimination surrounding addiction and recovery? Why is this dangerous?

6. What are some truisms about recovery (e.g., that recovery is real and that individuals contribute to society, treatment is effective, recovery is achievable, etc.)? 

Types of Media Today

· Print journalism
· News television
· Fictional television
· Movies
· Books
· Music
· Videogames
· YouTube
· Social networking Web sites (e.g., Twitter, Facebook, MySpace, Blogs/vlogs)

The Truth About Treatment and Recovery

Source: Substance Abuse and Mental Health Services Administration (SAMHSA)

· SAMHSA, in collaboration with other Federal agencies, States, Tribes, local organizations, and individuals including consumers and the recovery community, has demonstrated in research and practice:
· Behavioral health is essential to health

· Prevention works 

· Treatment is effective 
· People recover from mental and substance use disorders

· Early treatment reduces disability, recurrences, and death

· There are approximately 20 million Americans living in long-term recovery

· It is estimated that 23.1 million people needed treatment for a substance use disorder in the United States.

· Federally funded substance abuse treatment programs

· Reduced illicit drug use by half (48%)

· Improved physical and mental health

· Reduced alcohol/drug-related medical visits by 53% after treatment

· Reduced inpatient mental health visits by 28%

· Reduced criminal activity by as much as 80%

· Mental health and substance use disorder recovery rates: 
· Bipolar disorder (80%)
· Major depression (65-80%)
· Schizophrenia (60%)
· Addiction (70%)
· Pathways to recovery are highly personal

· Recovering people work, pay taxes, have homes and relationships, volunteer, contribute, and vote

· Of the 20.3 million adults classified with substance use disorders in 2008, 15.8 million were either part- or full-time employees, indicating that a significant portion of the workforce is vulnerable to this disease.

Panel 2: Examples of Substance Use and Recovery in Media
Key Questions:

7. How can information about addiction and recovery be used in the media in both positive and negative ways?

8. What are some examples of how substance use, treatment, and recovery have appeared in:

a. News

b. Fictional TV series

c. Reality TV series

d. Movies and documentaries
e. Music

f. Videogames?

g. Internet and social marketing networks

9. What effect does the sensationalism of stars and athletes with mental health and substance use disorders, their public treatment, and recovery have on the public’s understanding and support of individuals in need of services?

10. How successful have these media outlets been in portraying addiction and recovery accurately and fairly?
11. How has the Internet contributed to substance abuse prevention and treatment in the United States in both positive and negative aspects? 

12. How can each of these media outlets serve as tools for treatment and recovery?

Celebrities in the News

Note: This is a list of various famous figures whose battles with substance abuse and mental health disorders have been covered by news organizations. Panelists are encouraged to discuss other individual’s names, as this list is not exhaustive. 
· Britney Spears

· Lindsey Lohan

· Mel Gibson

· Charlie Sheen

· Corey Haim

· Anna Nicole Smith

· River Phoenix

· Robert Downey, Jr.

· Nick Nolte

Fictional TV Series That Have Featured Addiction and/or Recovery

Note: This is a partial list. Panelists are encouraged to discuss other TV shows not on this list.

· Grey’s Anatomy
· Private Practice
· ER
· Nurse Betty
· Brothers and Sisters
· House
TV Shows That Have Directly Addressed Addiction, Treatment, and Recovery

Descriptions of TV shows have been pulled directly from official Web sites so that panelists may respond to how each program markets itself and presents the topic of substance abuse and mental health disorders.

Intervention (A&E Network)

Source: http://www.aetv.com/intervention/int_about_the_show.jsp
· “Intervention” profiles people whose dependence on drugs and alcohol or other compulsive behavior has brought them to a point of personal crisis and estranged them from their friends and loved ones. 
· Each “Intervention” episode ends with a surprise intervention that is staged by the family and friends of the alcohol or drug addict, and which is conducted by one of two intervention specialists. 
· “Intervention” raises awareness about the alternatives and treatment options available to those who suffer from an alcohol or drug addiction, and gives hope to families who have nowhere left to turn.

Addicted (TLC)
Source: http://tlc.discovery.com/tv/addicted/about.html
· “Addicted” follows the lives of individuals struggling with addiction as they work with interventionist Kristina Wandzilak. As a recovering addict herself, Kristina pulls from her own experiences, bringing a level of understanding and compassion to the healing process.

· The series focuses on one person per episode. And while the problem of substance abuse is addressed, the family and the addict are also given the tools to not only get well in the moment but to continue a healthy life, or as Kristina says, “not just how to get in the door but how to walk the path.” 

· The interventions that take place are planned by all members of the family, including the addict. 

· TLC takes viewers inside the difficult, but ultimately inspiring battle to overcome substance abuse.
Sober House

Source: http://www.vh1.com/shows/sober_house/season_1/series.jhtml#moreinfo
· “Sober House” chronicles the dramatic, real-life experiences of a group of celebrities in recovery. These recovering addicts move into a group house for several weeks in an effort to make the critical transition to new lives free of drugs and alcohol. 
· The sober living house is an interim step on the path to sobriety, where addicts can live in a supervised environment with structure and rules, i.e., mandatory curfews, chores, and meetings.
· Throughout this experience, they have the opportunity to meet with Dr. Drew in both one-on-one and group therapy to work through their ongoing issues. 
· In the end, we will witness the real-life struggles of these celebrity patients, whose sobriety hangs by a thread. Faced with the pressures of daily life, many of them act out as they strive to find the path to a much happier and fulfilling life.
HBO Addiction
Source: http://www.hbo.com/addiction/
· Through the lenses of several highly accomplished documentary filmmakers, the current state of addiction in America is explored in nine segments, punctuated by the latest thinking on treatment and recovery by leading experts on drug and alcohol addiction.
· The Addiction Project is produced by HBO in partnership with the Robert Wood Johnson Foundation, the National Institute on Drug Abuse (NIDA) and the National Institute on Alcohol Abuse and Alcoholism (NIAAA).
Movies That Have Focused on Substance use and Mental Health Disorders and/or Recovery

Source: www.imdb.com
Note: The following is a small sample of movies that have addressed substance abuse 

either positively or negatively. Panelists are encouraged to mention other films not on this list. 

Film synopses are written by users of the IMDB Web site.

· The Lost Weekend (1945)—Don Birnam, long-time alcoholic, has been “on the wagon” for 10 days and seems to be over the worst, but his craving has just become more insidious. Evading a country weekend planned by his brother Wick and girlfriend Helen, he begins a 4-day bender. In flashbacks we see past events, all gone wrong because of the bottle. But this bout looks like it might be his last...one way or the other.
· Days of Wine and Roses (1962)—Public relations man Joe Clay drinks every day to socialize with his clients. After marrying the secretary, they find their love is insufficient to prevent them from the downward spiral that alcohol brings to them. They try desperately to break the habit but continually relapse until only one of them manages to break free.
· Clean and Sober (1988)—After waking up from a cocaine/drinking evening to find last night’s date a little too passed out, Daryl (Micheal Keaton) bundles her up and dumps her at a hospital and drives away. When he finds the young lady he dumped at the hospital died, he checks himself into a chemical dependency program. Once in rehab he meets Craig (Morgan Freeman) who knows Daryl better than he knows himself. Daryl begins to see his part in much of the troubles in his life.
· My Name is Bill W. (1989)—Based on the true story of Bill W. (James Woods), a successful stockbroker whose life falls apart after the stock crash of the ‘20s and how he comes to grips with his alcoholism. Along with a fellow alcoholic (James Garner) he forms a support group that would eventually become Alcoholics Anonymous. 
· When a Man Loves a Woman (1994)—Alice Green (Meg Ryan) is a school counselor who has a serious drinking problem. Her husband is Michael (Andy Garcia), an airline pilot. Though she’s lighthearted and loving, Alice is often reckless and, when drunk, even neglects her children. After an accident, Alice realizes that she has hit bottom and goes into a clinic for rehab. When she returns home, she has kicked her addiction and has become independent and strong, and her perfectionist, controlling husband has trouble adjusting. Michael is used to his wife being weak and helpless, and they end up seeing a marriage counselor to recover from Michael’s co-dependency on Alice’s role as an alcoholic.
· Leaving Las Vegas (1995)—Because his wife left him and took their son with her, screenwriter Ben Anderson has started drinking, a lot. He’s getting more and more isolated and he troubles women in bars because he wants to have sex with them. When he gets fired, he decides to leave everything behind and move to Las Vegas and drink himself to death. In Las Vegas he meets Sera, a prostitute with some problems as well whom he moves in with.
· Drunks (1995)—At the beginning of a nightly Alcoholics Anonymous meeting, Jim seems particularly troubled. His sponsor encourages him to talk that night, the first time in 7 months, so he does—and leaves the meeting right after. As Jim wanders the night, searching for some solace in his old stomping grounds, bars and parks where he bought drugs, the meeting goes on, and we hear the stories of survivors and addicts—some, like Louis, who claims to have wandered in looking for choir practice—who don’t call themselves alcoholics, and others, like Joseph, whose drinking almost caused the death of his child—as they talk about their lives at the meeting.
· Traffic (2000)—A modern day look at America’s war on drugs told through four separate stories that are connected in one way or another. A conservative politician who has just been appointed as the U.S. drug czar learns that his daughter is a drug addict. A trophy wife struggles to save her husband’s drug business, while two DEA agents protect a witness with inside knowledge of the spouse’s business. In Mexico, a corrupt, yet dedicated cop struggles with his conscience when he learns that his new boss may not be the anti-drug official he made himself out to be.
· 28 days (2000)—After getting into a car accident while drunk on the day of her sister’s wedding, Gwen Cummings is given a choice between prison or a rehab center. She chooses rehab, but is extremely resistant to taking part in any of the treatment programs they have to offer, refusing to admit that she has an alcohol addiction. After getting to know some of the other patients, Gwen gradually begins to reexamine her life and see that she does, in fact, have a serious problem. The path to recovery will not be easy, and success will not be guaranteed or even likely, but she is now willing to give it a try.
· Requiem for a Dream (2000)—“Requiem for a Dream” exposes four paralleled individuals and their menacing addiction to heroin, cocaine, and diet pills (speed). Taking place in Brooklyn amidst the waning Coney Island, the drugs are very easily obtained and keep each main character in its cycle of dependence. The protagonist, Harry Goldfarb, is your typical heroin junky with an ambitious plan of “getting off hard knocks,” with help from his cocaine-crazed girlfriend Marion and his long-time friend, Tyrone. Meanwhile, his widowed mother is obsessed with the glamour of television and eventually finds her way to a dietitian who pushes her into the cycle of drug-induced enslavement.
· A Beautiful Mind (2001)—Based on the story of John Forbes Nash, Jr., a math prodigy able to solve problems that baffled the greatest of minds. From the heights of notoriety to the depths of depravity, John Forbes Nash, Jr., experienced it all. A mathematical genius, he made an astonishing discovery early in his career and stood on the brink of international acclaim. But the handsome and arrogant Nash soon found himself on a painful and harrowing journey of self-discovery. After many years of struggle with schizophrenia, he eventually triumphed over his tragedy, and finally—late in life—received the Nobel Prize for Economics in 1994. Written by Universal Pictures and DreamWorks Pictures.
· Wasted (2002)—Texan small town high school buddies Chris, Owen Turner, and Samantha “Sam” Campbell were inconspicuous, bored, and feeling blasé about anti-drug campaigns, so they experiment. After overdosing, Sam’s dad gets her to detox, where she grows closer to gentle Chris, who follows suit, and the two distance themselves from her cocky ex, Owen, who gets drawn into the drug scene. Even their friend Brad’s OD-death can’t get Owen back on track. A knee-injury as a track athlete tempts Chris to try Owen’s heroin, and fatally switch sides, stupidly followed by Sam. And dealer Kurt’s gang shows penniless “client” kids no mercy.
· The Blind Side (2009)—“The Blind Side” is based on the true story of Baltimore Ravens offensive left tackle Michael Oher, who grew up in the inner city housing projects with his mother in Memphis, Tennessee, aptly named “Hurt Village.” Michael’s story begins with him being homeless and coming from a broken home with a drug-addicted mother and an absentee father. Because of his family circumstances, Family Services took control of his life as he was growing up. He expresses an interest in football and taken in by the Touhys, a well-to-do white family who help him fulfill his potential. 
· When Love Is Not Enough: The Lois Wilson story (2010)—Based on the true story of the enduring but troubled love between Lois Wilson, co-founder of Al-Anon, and her alcoholic husband Bill Wilson, co-founder of Alcoholics Anonymous.
Propagation of Substance Use Via the Internet

Note: The following is a partial list. Panelists may add their own observations.

· The Internet has been used to:

· Purchase alcohol or prescription drugs

· Find methamphetamine recipes

· Broadcast one’s substance use via social networking sites

· Display YouTube videos of illicit drug use and individuals under the influence as entertainment

In The Rooms Foundation (and social networking site)
Sources: http://www.intherooms.org/ and http://www.intherooms.com/public/register
· The In The Rooms Foundation is a 501(c)(3) organization dedicated to promoting the idea that recovery from alcohol and drugs is an asset—and the stigma of “the alcoholic” or “the addict” in society is something that we can and will do something about.

· In The Rooms is committed to providing education, promoting awareness, and working with organizations to help people recover from all addiction-related diseases.

· In The Rooms operates a social networking site, www.intehrooms.com, where individuals can find old friends, make new friends, seek help in recovery, create a group, learn about recovery, and more.

The Second Road, Inc. (social networking site)
Source: http://www.thesecondroad.org/mission.php?frontpage=frontpage_classic.htm&
· Based in Charlottesville, VA, TheSecondRoad.org is a not-for-profit whose purpose is to help those in recovery (and the families of those affected by addiction) learn to live with the challenges presented by everyday life and continue on a fulfilling road of recovery. 

· By offering a community of trust and understanding; 24-hour access; inspiring stories from people of diverse cultures and backgrounds; the knowledge of many experts in the addiction treatment field; and the tools to resist relapse, all in a secure, non-threatening environment, TheSecondRoad.org offers a revolutionary way to communicate, interact, learn, and live.

Blogs That Focus on Recovery

http://iloverecovery.com/2010/03/12/overdose-in-the-limelight/
http://ejoyes.blogspot.com/2010/02/addiction-recovery-in-media.html
http://recoveryissexy.com/media-attention-misrepresents-long-term-recovery/
http://blog.reclaimingfutures.org/?q=node/1161
http://www.a-i-r.com/2010/03/addiction-shows-on-rise-but-to-what-aim/
http://activerecovery.blogspot.com/
Panel 3: Working To Ensure Accuracy
Key Questions:

13. What are some of the positive messages surrounding recovery that can be shared via the media?

14. Why should the entertainment industry care if it presents treatment and recovery accurately?

15. What are organizations doing to improve understanding and ensure that media outlets accurately portray substance abuse, treatment, and recovery?

16. What is SAMHSA doing to improve awareness and understanding of substance use, treatment, and recovery?

17. What do various media outlets need to understand about co-occurring disorders?

SAMHSA, in collaboration with other Federal agencies, States, Tribes, local organizations, and individuals including consumers and the recovery community, has demonstrated in research and practice:
· Behavioral health is essential to health

· Prevention works 

· Treatment is effective 
· People recover from mental and substance use disorders

Entertainment Industries Council (EIC)

Source: http://www.eiconline.org/aboutus/
· The Entertainment Industries Council, Inc. (EIC) is a nonprofit organization founded in 1983 by leaders in the entertainment industry to provide information, awareness, and understanding of major health and social issues among the entertainment industries and to audiences at large.

· EIC’s mission is to encourage the entertainment industry to accurately depict substance abuse/addiction, treatment, and recovery by working with writers and producers within the entertainment industry to make programs depicting these problems simultaneously entertaining and educational. 
· Ultimately with accurate onscreen portrayals that there is hope in recovery from these conditions, more people who are suffering may seek treatment and join the ranks of those in recovery.
· EIC provides educational services and resources, publications that spotlight specific health issues, film school briefings and fellowships, and much, much more.

· EIC also produces the PRISM Awards™, EDGE Awards™ and other recognition programs that serve to recognize and reinforce our industry’s hard work and great accomplishments in depicting health and social issues realistically, but also in an entertaining way. 
EIC PRISM Awards

Source: http://www.prismawards.com/about/
· The PRISM awards is a nationally televised awards show that recognizes the accurate depiction of drug, alcohol, and tobacco use and addiction in film, television, interactive, music, DVD, and comic book entertainment.

· It is presented annually by EIC in collaboration with the SAMHSA, FX network, and News Corporation.

· Established in 1997, the PRISM awards honor productions that are not only powerfully entertaining, but realistically show substance abuse and addiction, as well as mental health issues. 

EIC Spotlight on Depiction of Health and Social Issues: A Resource Encyclopedia for the Entertainment Industry
Source: http://www.jointogether.org/resources/spotlight-on-depiction-of-and.html
· The Substance Abuse Depiction Book is a science-based resource encyclopedia for accurate depiction of substance use and addiction.

· It examines particular aspects of alcohol, tobacco, and other drug issues in an in-depth manner, including depiction suggestions, factsheets, and resource information lists.

· It is published by EIC.

SAMHSA’s work with EIC:
· SAMHSA works directly with EIC to bring together screen writers, technical and non-technical production staff to learn more about the dynamics of treatment and recovery.
· Educational meetings highlight the most recent best practices in the field and will support the development of storylines and television programs and movie scenes that more accurately depict the current availability of treatment options and family dilemmas of those who need to pursue a road to recovery from addiction or have a co-occurring condition. 
· Various SAMHSA officials conduct interviews and briefings with television producers, writers, and directors to assist with accurate portrayal of storylines.

· Planned events for 2010:
· Picture This. The national forum will be held at the National Association of Broadcasters (NAB) headquarters. NAB advocates on behalf of 8,300 free, local radio and television stations and also broadcast networks before Congress, the Federal Communications Commission and the courts, and is committed to quality community service. These efforts will support EIC’s work with NAB to further encourage the entertainment industry’s involvement and collaboration through the media on health and social issues. The goal is to develop understanding between media and advocates through a process that convenes leadership, develops consensus, and strategic communication for the benefit of the public health.
· Panel—Entertainment industry professionals: writers, development executives, supervising producers, actors;

· Audience—Working groups comprised of national leadership: stakeholders, service providers, advocates, consumers; and
· Facilitators—Each working groups has a table facilitator who has expertise in the health and risk communication field.
· Entertainment Industry Briefing—Briefing in collaboration with studio/network hosts and entertainment industry unions/guilds to present current information, personal stories and depiction suggestions to writers, producers, actors, and development and standards executives. The audience is composed of entertainment industry professionals and the panel represents experts, consumers, and service providers. 
Hollywood, Health & Society (HH&S)
Source: http://www.learcenter.org/html/projects/?cm=hhs
· HH&S is a program of the USC Annenberg Norman Lear Center.

· It provides entertainment industry professionals with accurate and timely information for health storylines. 

· Funded by the Centers for Disease Control and Prevention (CDC), The Bill & Melinda Gates Foundation, The California Endowment, and the Health Resources and Services Administration’s Division of Transplantation and Poison Control Program, the program recognizes the profound impact that entertainment media have on individual knowledge and behavior. 

The Recovery Project (A&E Network)
Source: http://www.therecoveryproject.com
· Inspired by the overwhelming response to its Emmy-nominated series “Intervention,” A&E created The Recovery Project, a multi-year campaign designed to generate widespread awareness that addiction is a treatable disease and recovery is possible.

· Last year, with the help of the National Council on Alcoholism and Drug Dependence, Faces & Voices of Recovery, the Partnership for a Drug-Free America and the SAMHSA planning partners, 

A&E launched this initiative with the first Recovery Rally in New York City, where more than 5,000 people joined together to form a human bridge of recovery on the historic Brooklyn Bridge. 
SAMHSA’s 10 Strategic Initiatives

Source: SAMHSA

1. Prevention of substance abuse and mental illness

2. Trauma and justice

3. Military families—active, guard, reserve, and veteran

4. Health insurance reform implementation

5. Housing and homelessness

6. Jobs and economy

7. Health information technology for behavioral health providers

8. Behavioral health workforce—in primary and specialty care settings

9. Data and outcomes—demonstrating results

10. Public awareness and support

SAMHSA’s Road to Recovery Television and Radio Series

· Educates and motivates consumer target audiences to understand the issues surrounding addiction, that substance abuse treatment is effective and that recovery is possible.
· Engages more individuals in need of services to seek help and will also help to reduce stigma and discrimination that is experienced by those who seek services.
· Helps people to understand the importance of supporting treatment programs, those who work within the treatment field, and those in need of treatment services.

· Distribution:

· Television programming is aired on 510 cable television stations in all 50 States, including America Samoa. Programming reaches 22.9 million cable households, garnering approximately $14.7 million in free airtime annually.

· Television programming also plays on DishNetwork, Channel 9412, through the University of Southern California, reaching 20 million households, generating approximately $288,000 in free airtime annually.

· Total television programming reaches 40% of all U.S. households (42.9 million households). 

· Radio programming, new in 2008, is currently airing on 39 radio stations and reaches approximately 2.8 million listeners.
Co-occurring Disorders
Sources: http://www.coce.samhsa.gov/cod_resources/PDF/OP8Epidemiology10-03-07.pdf
http://coce.samhsa.gov/cod_resources/PDF/OP1-DefinitionsandTerms-8-13-07.pdf
· More than 5 million adult U.S. citizens have a serious mental illness and a co-occurring substance use disorder.

· Coordination of service systems should move beyond minimal coordination to greater degrees of coordination conceptualized in three levels: consultation, collaboration, and integration. A fully integrated service approach includes integrated screening, assessment, and treatment.

Voice Awards

Source: http://www.whatadifference.samhsa.gov/voiceawards/about.html
· The Voice Awards are sponsored by the U.S. Department of Health and Human Services, SAMHSA, Center for Mental Health Services. 

· The Voice Awards recognize writers and producers of entertainment programming—television and film—who have given voice to people with mental health problems by incorporating dignified, respectful, and accurate portrayals of people with mental illnesses into their scripts, programs, and productions. 

· The highest ratings are reserved for those productions that emphasize the positive journey of recovery from mental health problems.

Panel 4: Call to Action
Key Questions:

18. What is media literacy?

19. What should people do if they perceive misinformation or an inaccurate portrayal of treatment and recovery in the media?

20. How can people encourage their media outlets to present treatment and recovery accurately?

21. How can education, outreach, and prevention efforts be improved?

22. What does it mean to “heal the whole person”? Why is this important?

23. What are recovery-oriented systems of care?
24. What is Recovery Month and how has it embraced modern media?

Key points to incorporate in all: ROSC, behavioral health, treating the whole person (everything connected), no wrong door.
Media Literacy

Source: http://samhsa.gov/samhsaNewsletter/Volume_17_Number_2/MarchApril2009.pdf
· Media literacy is the ability to analyze media messages, understand the intent of those messages, and judge how the information is used. 

· Media include channels through which messages are delivered—such as television, radio, the Internet, movies, video games, magazines, and newspapers.

· The right questions about media messages include:

· Through what medium is the message delivered? 
· Who created the message and why? 
· What words, images, or sounds are used to create the message? 
· How does the message make you feel? 
· What is the message maker’s point of view? 
· What can be done when inaccurate depictions of substance use and mental health disorders are in the media?
· Medical professional treatment staff; professional organizations; Federal, State, and local Government agencies as well as individuals in the recovery community should contact the media outlet to explain the inaccuracy of the information depicted and when appropriate, ask for the accurate information to be republished.

· Offer to be a resource for future storylines, stories, etc.

· Direct the media outlet to an organization or individual who can be provide the accurate depiction and act as a future resource.
· Write an op-ed or blog about the inaccuracy and provide the truth about the misrepresentation; discuss the misrepresentation and post the accurate depiction on the organization’s (and your own) Facebook, YouTube and/or Twitter account. 
· Being silent allows the misrepresentation, sensationalism, stereotyping, stigma, and discrimination to continue and ultimately negatively affects those in need of substance use and mental health services.
· Provide Web sites that can be used for research:

· www.hhs.gov

· www.samhsa.gov
· www.nida.nih.gov
· www.niaaa.gov
· www.al-anon.alateen.org

· www.aa.org

· www.na.org
· www.nimh.nih.gov

· www.nmha.org

SAMHSA’s Recovery-Oriented Systems of Care (ROSC)
Source: www.samhsa.gov 
· A ROSC is a coordinated network of community-based services and supports that is person-centered and builds on the strengths and resilience of individuals, families, and communities to achieve improved health, wellness, and quality of life for those with or at risk of alcohol and drug problems.

· Operational elements of ROSC include:

· Collaborative decision-making

· Continuity of services and supports

· Service quality and responsiveness

· Multiple stakeholder involvement

· Recovery community/peer involvement

· Outcomes driven

· Adequately and flexibly funded

Healing the Whole Person

Source: http://www.aplaceofhope.com/centerfacts.html
· The whole-person approach to treatment and recovery integrates all aspects of a person’s life:

· Emotional well-being

· Physical health

· Spiritual peace

· Relational happiness

· Intellectual growth

· Nutritional vitality

Recovery Month for the 21st Century

Source: www.recoverymonth.gov
· The Recovery Month campaign has embraced 21st century technology to spread the message that treatment is effective and recovery is real.
· Recovery Month highlights the societal benefits of substance abuse treatment, lauds the contributions of treatment providers, and promotes the message that recovery from substance abuse in all its forms is possible. 

· Recovery Month provides a platform to celebrate people in recovery and those who serve them. Each September, thousands of treatment programs around the country celebrate their successes and share them with their neighbors, friends, and colleagues in an effort to educate the public about treatment, how it works, for whom, and why. Substance abuse treatment providers have made significant accomplishments, having transformed the lives of untold thousands of Americans. 
· Recovery Month serves to educate the public on substance abuse as a national health crisis that addiction is a treatable disease, and that recovery is possible.
· Recovery Month highlights the benefits of treatment for not only the affected individual, but for their family, friends, workplace, and society as a whole. Educating the public reduces the stigma associated with addiction and treatment. Accurate knowledge of the disease helps people to understand the importance of supporting treatment programs, those who work within the treatment field, and those in need of treatment.

· Recovery Month Online resources:
· Recovery Month Web Site: http://www.recoverymonth.gov
· Recovery Month Facebook: http://www.facebook.com/RecoveryMonth
· Recovery Month YouTube: http://www.youtube.com/user/recoverymonth
· Recovery Month Twitter: http://twitter.com/recoverymonth  

� Results from the 2008 National Survey on Drug Use and Health:  National Findings. HHS Publication No. SMA 09-4434. Rockville, MD: U.S. Department of Health and Human Services, Substance Abuse and Mental Health Services Administration, Office of Applied Studies, 2009, p. 83.


� Data courtesy of U.S. Department of Health and Human Services, Substance Abuse and Mental Health Services Administration, Office of Applied Studies, 2010.





